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kulturuli turizmis industriis info-
rmaciuli momsaxureba Sedgeba turistuli
produqtebisa da momsaxurebis sainforma-
cio teqnologiebisagan. sainformacio teq-
nologiebis gamoyeneba kulturuli turiz-
mis momsaxurebis sferoSi warmoadgens msof-
lio turizmis uaxles mimarTulebas. miuxe-
davad imisa, rom sainformacio teqnolo-
giebma ganvlil periodSi didi roli Seasru-
les turizmisa da msoflio ekonomikis gan-
viTarebaSi, jer kidev ar Camoyalibebula
am axalgazrda dargisadmi erTiani midgo-
ma. kvlevebi aCvenebs, rom aRniSnuli dargi
unda Camoyalibdes erTiani saxelwodebiT
"kulturuli turizmis momsaxurebis sain-
formacio industria".

sainformacio industria Seicavs kultu-
ruli turizmis internet reklamas, rome-
lic warmoadgens marketingul saqmianobebs
internetis saSulualebebiT. kulturuli
turizmis reklamis ukan dgas teqnologie-
bi, romelTa gamoyenebiT fiqsirdeba momx-
marebelTa raodenobrivi zrda. internet
reklama moicavs sxvadasxva tipis teqnolo-
giebs: imeil marketingi; mobail marketini;
sxvadasxva tipis disflei marketingi; soci-
aluri media marketingi; saZiebo sistemebis
marketingi da sxva.

internet reklama me-20 saukunis 80-iani
wlebis bolos daiwyo. pirveli reklamis
Semqmneli, romelmac eleqtronuli fostiT
isargebla iyo gari tuerki, Digital Equipment
Corporation-is marketologi. man amerikis
dasavleT sanapiroSi mcxovreb ARPANET-is
momxmarebels gaugzavna sareklamo mesiji
DEC kompiuterebis axali modelis prezen-
taciis Sesaxeb.

kulturuli turizmis momsaxurebis Se-
saxeb informacia da Sesabamisi teqnolo-
giebi ar warmoadgens fizikur obieqts, misi
miReba gamoixateba momxmareblisadmi Tavi-
suflebaSi, misi Senaxva, gadacema, damuSave-
ba xdeba Zalian mcire danaxarjebiT. kul-
turuli turizmis momsaxurebis sainfor-
macio industrias aqvs Tavisi damaxasiaTe-
beli Tvisebebi:

1. informacia, rogorc resursi ar gan-
icdis klebas igi izrdeba ganuwyvetlivad

kulturuli turizmi da

sainformacio teqnologiebi
giorgi zoiZe

stu-s doqtranti
E-mail: gizoidze@gmail.com

da TiTqmis ganusazRvrelad.
2. turistuli produqtis mravalricx-

ovani momxmareblis miuxedavad informacia
ar qreba, ar ikargeba.

3. sxva resursebisgan gansxvavebiT tur-
istuli industria ganuwyvetlivad iTxovs
axal monacemebs.

4. teqnologiebi saSualebas iZleva
turizmis momsaxurebis sainformacio in-
dustriis tiraJirebisa da kopirebisaTvis.
ar aris saWiro axali teqnologiebis Se-
muSaveba, romelic jdeba Zviri.

5. axali informaciebis gamoCenisTanave
informaciebi ganicdian "moralur cveTas",
magram xdeba maTi Zalian swrafi ganaxleba
(saaTebSi an ramdenime dReSi). turizmis mom-
saxurebis sainformacio industriam daimk-
vidra Tavisi adgili qveynis ekonomikis gan-
viTarebaSi. igi ekonomikis dargebs Soris
teqnikurad yvelaze srulyofilad gamoi-
yureba. eleqtronuli teqnikisa da teqnol-
ogiebis daxmarebiT yvela momsaxureba xde-
ba avtomatur reJimSi. gadaiaraReba anu ga-
naxleba xdeba swrafad. sainformacio indu-
striis gamavrceleblebi aaxleben teqnik-
as da teqnologiebs, inergeba axali

turizmis momsaxurebis sainformacio
industria moicavs dedamiwis mosaxleobis
mniSvnelovan nawils. saqarTveloSi damza-
debuli produqti maT miewodeba faqtiurad
ufasod da moTxovnasTan erTobliobaSi. ase
magaliTad, garkveul sareklamo aqciebs da
aqtivobebs Tan miyveba informaciebi, romle-
bic warmodgenilia monacemTa bazaSi. mona-
cemTa sainformacio baza turizmis momsax-
urebis sainformacio industriis safuZve-
lia. eleqtronuli bazebis formireba xde-
ba rTuli gadaiaraRebiT. gansakuTrebuli
praqtikuli mniSvnelobisaa kompiuterebis
programuli uzrunvelyofa, romelic iqm-
neba maRalkvalificiuri inteleqtualuri
SromiT specialist-programistebis mier.
informaciebis efeqturi muSaobisaTvis gan-
sakuTrebulia mkveTrad gansazRvruli da
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saimedo kavSiris saSualebebi. informaci-
is momxmareblebic da mwarmoeblebic damok-
idebulni arian kavSirebis ultraTanamed-
rove da swrafi saSualebebis aRWurviT,
romlebic moiazreba cifruli teqnologie-
bis danergvviT da gamoyenebiT. swored ase-
Ti teqnologiebia ganTavsebuli kompiu-
terebSi, romlebic aRWurvili arian inter-
netTan Sesabamisi kavSiriT.

mkveTrad unda iqnas gamijnuli sainfo-
rmacio industria tele komunikaciebisag-
an. marTalia, orive momsaxurebis sferoa,
Tumca warmoadgens or sxvadasxva dargs
Tavisi struqturiTa da komunikaciebiT.

turizmis momsaxurebis sainformacio
industria aerTianebs turizmis momsaxure-
bis sferos, axdens mis integrirebas, raTa
miiRos, Seinaxos, gadasces da daamuSaos in-

ინტერნეტთან კავშირის საშუალო სიჩქარე 2016 წლის 1 

იანვრის მდგომარეობით (%) 

2Mბიტ/ს -ზე ნაკლები 7,3% 7,3% 

2-10 Mბიტ/ს 45,3% 45,3% 

10-30 Mბიტ/ს 24,8% 24,8% 

30-100 Mბიტ/ს 17,1% 17,1% 

100 Mბიტ/ს-ზე მეტი 5,5% 5,5% 

სულ 100,0% 100,0% 

cxrili 2
ganuxrelad izrdeba internetTan kavSiris siCqare

cxrili N1
programuli uzrunvelyofis mravalferovani saxeebi

ინტერნეტთა კავშირის საშუალებების გამოყენება, 2016 წლიდ 1 იანვრის მდგომარეობით (%) 

DSL  კავშირი (მაგ. DSL, ADSL, SDSL, VDSL და ა.შ.) 31,2% 31,2% 

სხვა ფიქსირებული ფართოზოლოვანი ინტერნეტთან კავშირის საშუალებები 

(მაგ. ოპტიკურ-ბოჭკოვანი (FTTH) და საკაბელო ტექნოლოგიები)     39,7% 
39,7% 

IშDN, Dial-up კავშირი ჩვეულებრივი სატელეფონო ხაზებით 0,5% 
0,5% 

მობილური ტელეფონების ქსელით ფართოზოლოვანი კავშირი (3G, 4G) (მაგ. 

პორტატული კომპიუტერით ან სხვა გადასატანი საშუალებით, კერძოდ 

სმარტფონით)17,2% 

17,2% 

სხვა მობილური სატელეფონო კავშირით (მაგ. GSM, GPRS, EDGE და სხვა)   11,5% 11,5% 

სულ 100,0% 100,0% 
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formaciebi, romlebic miekuTvneba aramate-
rialur dargs da warmoadgens Tanamedrove
mecnierebis miRwevebis Taviseburebebs. in-
formaciuli momsaxurebebi TandaTanobiT
xdeba globalizaciis mudmivi Tanamgzavri,
aRwevs yvela sferoSi da iyenebs yvela
resurss da saSualebas swrafi da efeqtu-
ri momsaxurebisaTvis.

turizmis momsaxurebis sainformacio
industriis erTgvari "generatoria" monacem-
Ta baza, romelic ukve izrdeba yoveldRi-
urad. turizmis momsaxurebis sainforacio
industria iqmneba Semdegi komponentebisa-
gan:

1. informacia;
2. informaciis momxmareblebi;
3. sainfromacio resursebi;
4. sainformacio resursebis mflobele-

bi;
5. sainformacio sistemebi;
6. javSnebisa da gayidvebis sistemebi;
7. sainformacio sistemebis teqnolo-

giebiT uzrunvelyofa;
turizmis momsaxurebis sferos produ-

qtis, sastumroebis, kvebis, transportis, eqs-
kursiebis realizacia xdeba momxmarebelze
informaciebis saSualebiT. aRniSnuli mom-
saxureba ar gamoiyeneba realur bazarze,
rogorc saqoneli, aramed momxmarebeli mas
yidulobs adreve da sagrZnoblad Sors
mimwodeblis adgilmdebareobisagan. turis-
tuli produqti am SemTxvevaSi TiTqmis sru-
lyofilad damokidebulia aRweraze, gamo-
saxulebaze, masobriv komunikaciaze da sain-
formacio teqnologiebze. turizmis sainfo-
rmacio produqtis momxmareblebi arian ro-
gorc turistebi, aseev turistuli saagento-
ebi, sastumroebi, kvebis obieqtebi, satrans-
porto organizaciebi, samTavrobo da arasa-
mTavrobo organizaciebi da mravali sxva.

sainformacio teqnologiuri sistemeb-
is danergvis Sedegad mkveTrad izrdeba in-
formaciis moZraobis siCqare sxvadasxva fu-
nqcionalur danayofs, menejmentsa da Tan-
amSromlebs, mimwodebelsa da momxmarebels
Soris. garda amisa, axali teqnologiuri
produqtebis danergva informaciis moZrao-
bis mTavari problemis masStabebs amcir-
ebs - informaciis dakargva,romelic siste-
maSi informaciis moZraobis erT-erT sakva-
nZo problemas warmoadgens, axali teqno-
logiuri produqtebis danergvasTan erTad,
mkveTrad klebulobs. sxvadasxva tipis in-

formaciis mimarT, romlebic Sida da gare
sistemebSi moZraobs, ndobis xarisxi izrde-
ba rogorc Sida, ise gare momxmareblebis
mxridan.axali sainformacio teqnologiuri
sistemebi saSualebas iZleva, informaciebi
ufro efeqtiani gaxados rogorc teqnikurad,
ise finanasuri danaxarjebis TvalsazrisiT.
sainformacio teqnologiebis gamoyenebam
mniSvnelovnad Secvala kulturuli tur-
izmis industriis ganviTareba. yovelwli-
urad internetiT momxmarebelTa ricxvi
swrafad izrdeba da maTi ricxvi aseul
milionebs aWarbebs. internetis gamoyenebam
xeli Seuwyo eleqtronul vaWrobas. turi-
zmis industria satelekomunikacio teqnol-
ogiebis erT-erT umsxviles momxmarebels
warmoadgens da kompiuteruli aRWurvilo-
bis erT-erTi yvelaze maRali done aqvs
saqmian samyaroSi. nawilobriv es garemoe-
ba ganpirobebulia im informaciis bunebiT,
romelic mogzaurobaTa industriaSi gam-
oiyeneba. informacia turistuli produqte-
bis Sesaxeb droulad unda iyos misawvdomi
dedamiwis sxvadasxva wertilebidan, tur-
produqti Sedgeba SemdgenTa (transporti,
binadroba, gasarTobebi) didi raodenobisa-
gan, romlebic aseve moiTxoven informaciasa
da komunikaciebs maTi damakmayofilebel
doneze miwodebisa da moxmarebis koo-
rdinirebisaTvis.

turizmis bazari asrulebs turproduq-
tis Rirebulebis samomxmareblo faseulo-
bis realizaciis da turproduqtis momxmare-
blamde dayvanis procesis organizaciis fun-
qciebs. rogorc yvela sxva bazari, turizmis
bazari funqcionirebs moTxovnisa da miwode-
bis kanonebis Sesabamisad. turizmis momsax-
urebis sferos sainformacio industriis
mzardi tempebiT ganviTarebam uzrunvelyo
eleqtronuli komerciis ganviTareba.
eleqtronuli sistemebiT vaWroba sul ufro
mZlavrad ikidebs fexs msoflios mTel ter-
itoriaze. aSS-is Semosavlebis 75 procenti
eleqtronuli komerciis wilad modis.
eleqtronuli vaWrobis mizani vaWrobis sxva
formebis msgavsad aris momxmarebelTa moTx-
ovnebis maqsimaluri dakmayofileba da
ekonomikuri sargeblis miReba. amisaTvis ki
saWiroa bazris kargad Seswavla. interne-
tis momxmarebelTa bazari ufro da ufro
farTovdeba, momxmarebelTa didi nawili sul
CaerTo internetSi da, Sesabamisad, ara mx-
olod informaciis miRebiT kmayofildeba.

turizmis problemebi
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dReisaTvis ukve yvela turoperators
gaaCnia eleqtronuli fostis misamarTi da
sakuTari internet-gverdi eleqtronul va-
WrobaSi monawileobis miRebis mizniT. bev-
ri turistuli kompania aTavsebs internet-
Si did informaciul masalas teqstebiT,
fotoebiTda aseve TandarTuli videoklipe-
biT, romelic momxmarebels saSualebas aZ-
levs gaecnos turistul resursebs, ganri-
gebs, marSrutebs, informacias sastumroe-
bze, gaagzavnon moTxovna an dajavSnon tur-
istuli momsaxureba da gadaixadon maTi
safasuri internetis saSualebiT.

Tanamedrove sazogadoebis informireb-
am iseT dones miaRwia, rom ukve Znelic kia
warmovidginoT adamianis saqmianobis rome-
lime sfero,sadac sxvadasxva intensivobiT
sainformacio teqnologiebi ar gamoiyenebo-
des. turistuli kompaniebis funqciebi inte-
grirebulia intranet da eqstranet qsel-
is resursSi. Sedegad, turizmis industria-
Si arsebul kompaniebs mouwiaT reorganizeba,
ukve arsebul garemosTan adaptireba. tur-
istulma kompaniebma aqtiurad daiwyes Ta-
vianTi profiluri saqmianobis gadatana
internet sivrceSi da globalur bazarze
adgilis damkvidreba.Tanamedrove momxmare-
blis qceva did istorias ar iTvlis, inter-
net teqnologiebis ganviTarebis tendencia
cxadyofs, rom siaxleebi da maTTan adapti-
rebis procesi daCqarebulia da maTi uzrun-
velyofiT Tanamedrove turisti metad inte-
grirebuli xdeba dagegmvis procesSi da
metad informirebuli geografiul sakiTx-
ebSi. internet biznesi amgvarad iqceva dina-
miur da ganviTarebul mimarTulebad, rom-
lis warmatebasac pirvel rigSi momxmareb-
lis moTxovnebis da survilebis maqsimalu-
rad dakmayofileba warmoadgens.

sainformacio industriaSi gansakuTre-
buli adgili ukavia qarTul turistul po-
tencials.qarTuli turistuli sivrcis po-
tencialSia onlain turizmis bazris ganvi-
Tarebis xelSewyoba, turistul kompaniebs
Soris konkurentuli sivrcis formireba,
turistebisaTvis xelsayreli da moqnili
faswarmoqmnis politikis gatareba, mraval-
ferovani angariSsworebis formebi, momsax-
urebis personalizacia, faseuli kulturu-
li da informaciuli sivrcis mudmivi sru-
lyofa da ganaxleba.

sainformacio teqnologiebis sistemebis
danergvis Sedegad mkveTrad izrdeba infor-
maciebis moZraobis siCqare sxvadasxava fun-
qcionalur danayofs, menejmentsa da Tanam-
Sromlebs, mimwodebelsa da momxmarebels
Soris. garda amisa axali teqnologiuri
produqtebis danergvasTan erTad izrdeba
ndobis xarisxi. sainformacio teqnologiuri
sistemebi saSualebas iZleva informaciebi
ufro sando gaxados, rogorc teqnikurad ise
finansuri danaxarjebis TvalsazrisiT. sain-
formacio teqnologiebis gamoyenebam mkveTrad
Secvala kulturuli turizmis momxmarebel-
Ta ricxvi msoflioSi, romelic aseul mil-
ionobiT ganisazRvreba.

Cvens mier kvlevisaTvis SerCeuli iqna
4 turistuli saagento. maT Soris pirveli
2 turistuli saagento kulturuli tur-
izmis ganviTarebis mizniT iyenebda sruly-
ofilad internet teqnologiebs, social-
ur qselebs, veb-gverds, eleqtronul fos-
tas, aTavsebdnen internetSi vrcel sain-
formacio masalas kulturuli turizmis
Sesaxeb. amas Tan urTavdnen SesaZlo klip-
ebs da video rgolebs. aseve momxmarebels
aZlevdnen saSualebas mieRoT da SeeZinaT
kulturuli turizmis turistuli produq-
tis paketi internetis saSualebiT. aseve
gamovikvlieT, meore mxriv, 2 turistuli
saagento, romelsac ZiriTadi aqcenti ga-
keTebuli hqonda xelSekrulebebis gaforme-
baze, pirad urTierTobebze, sxvadasxva gamo-
fenebSi monawileobaze ar hqondaT sruly-
ofilad gamoyenebuli internet teqnolo-
giebis saSualebebi. kvlevam aCvena, rom pir-
velma orma turistulma saagentom statis-
tikurad orjer meti turisti miiRo, vidre
meore mxaris kvlevis obieqtebma.

amrigad, turizmis industria warmoadg-
ens globalur movlenas, romlisTvisac da-
maxasiaTebelia swrafi ganviTareba, gafar-
Toeba da diversifikacia. igi ekonomikis
mniSvnelovani seqtoria, romelic xels uw-
yobs mosaxleobis keTildReobis zrdas, si-
Raribis Semcirebas, dasaqmebis zrdas, inves-
ticiebis mozidvas da iZleva pirdapir da
arapirdapir ekonomikur sargebels. turiz-
mis momsaxurebis sferos sainformacio in-
dustria warmoadgens informaciuli saqon-
lis warmoebis da sainformacio teqnolo-
giebis erTobliobas.
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CULTURAL TOURISM AND INFORMATION TECHNOLOGIES

Summary

GIORGI ZOIDZE
Doctorate student of GTU

E-mail: gizoidze@gmail.com

Development of the cultural tourism is important for Ajara region and Batumi city, in particular. Development of
the cultural tourism demands well organized infrastructure and tourist making products that suits the city's taste .
For solving the problems it is necessary to use Information Technologies.. Using the IT increases the quality of
service. With the help of IT the product becomes approachable in the long distance. In this approach the customer's
trust is great for buying products, programs, visiting cultural destinations, relaxing and getting information on
cultural destinations. IT plays a great role. It helps residents to seek for employment, get wealth as well as more
investments. It has direct and indirect economical benefits. Realization of the cultural products, hotels, excursions,
transportation is operated by the help of the Internet.

Use of IT technologies in cultural tourism increases the speed of exchanging information between management
and employees, the work becomes more trustful and the information more reliable technically and financially.
Access to IT increases the number of cultural tourism customers. It also influences to increase incoming tourism
expenditures to significantly contribute to the national economy.
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